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About Boredom Busters 
Activity card packs supporting families in the greatest need to be 

physically active during COVID-19 pandemic 

 As a result of the COVID-19 pandemic, many of our funded programmes involving 
children and young people came to a halt. Following our successful  Boredom Buster 
summer equipment bag initiative we wanted to continue to support families to be active 
during the Christmas break . This was especially important as at the time of planning 
COVID-19 restrictions were coming back in and as packs were being distributed 
lockdown 3.0 came into force.  
 
The Winter ‘Boredom Buster’ activity packs contained 8 activity cards and coloured 
pieces of paper, providing fun and easy ideas on how to get the whole family active. We 
wanted to ensure this time that there was options to use things laying around the house 
e.g. cushions as equipment and made sure the games were suitable to be played 
indoors. The cards were supported by “how to” videos created by the Leap team and 
their children and were available on the Leap website and YouTube. 
 
The need:  
Children are among those hardest hit by the coronavirus pandemic and many have had 
limited or no access to sport or physical activity opportunities during lockdown, in turn this 
has negatively affected their physical and mental health. 
 
A survey commissioned by Sport England called Active Lives showed that during the 
academic year of 19-20 in Bucks & MK 27.9% of children and young people were 
classed as less active (so doing less then an average of 30 minutes of sport and physical 
activity a day), on a national level this was 31%. The Chief Medical Officers guidelines is 
that children and young people should take part in sport and physical activity for an 
average of 60+ minutes a day. 
 
Additionally, the Childwise’s omnibus survey highlighted that lockdown has resulted in 
familiar inequalities with parents / carer’s reporting that children from less affluent families 
are more likely to have done no physical activity (13%) compared to those from more 
affluent backgrounds (6%). This was also backed up by Sport Englands Active Lives 
Survey.  
 
 
 
Aim:  
• Tackle inequalities that exist throughout the county  
• Support families who were digitally excluded or couldn’t access 

physical activity provision available online  
• To support children and young people across Bucks and MK to feel 

the benefit of being physically active 

 



Partnerships developed  

 In order for the boredom buster activity packs to be formed and reach families that would 
benefit most from them, we worked closely with a range of different partners.  Important to 
the success of the project and us as an organisation achieving our project aims, we 
developed partnerships with local partners from the very beginning.  

 

Mediaport  Solutions Ltd  are a multi disciplined supplier for printing and design work, they 
helped us to put together the content, the design and printing of the activity cards for the 
bags. We also worked with other local partners such as School Games Organisers, The 
Fitness Garden and Onniebucket Ltd who wrote content for the cards. We wanted young 
peoples input into the cards so ran a competition for young people to write and design one of 
the cards. 

 

In Bucks, The Clare Foundation provided match funding for the bags to be distributed. We 
worked closely with Buckinghamshire Council Family Support Service to access family 
centres across the county to help distribute the bags to families. Restore Hope, a charity 
based in Chesham assisted with distribution of activity packs. Young Carers – Buckingham 
& Winslow helped to distribute activity packs across their respective areas. Young Carers – 
Bucks & MK helped to distribute activity packs across Bucks & MK. High Wycombe 
Community Board helped to distribute to children in 3 primary schools within Wycombe. 

 

In Milton Keynes, we looked to utilise an existing partnership with the Sports  Development 
team at Milton Keynes Council. They were able to support the project through the  
European City of Sport status. In order to get the activity packs to the right families we 
worked closely with the MK Council family centre Manager who help us access the family 
and children centres to distribute activity packs across the city.  

 

Working with all of these partners enabled us to distribute 1300 activity packs across Bucks 
& MK. 

 

 

   

 



. 

1300 activity Packs were 

distributed to 1300 
families across  

Buckinghamshire and 

Milton Keynes   

Approximately 2550 
young people aged 

between  5-19 year olds 

accessed the 

activity packs   

Families receiving packs were from the following priority 

wards (ward level areas across Bucks and MK that have the highest 
activity need.)- 

 

Bucks    Milton Keynes 
Elmhurst    Campbell Park 

Riverside    Bletchley 

Booker & Cressex   Bletchley West 

St Marys and Waterside  Woughton & 

Oakridge and Castlefield  Fishermead 

 
 

Impact  
 
As part of the monitoring and evaluation process, we looked to collect data to measure the impact 
the activity packs as well as the project as a whole.  
 
This data below was collected from the various partner organisations who distributed the bags 
directly to the families. Collecting this quantitative data allowed us to monitor the type of families 
accessing the activity packs as well as ensure we were reaching the right families.  
 



The difference made… 

“Shows that technology isn’t the 

only way to have fun 

“Gives an option 

when the kids say 

they’re bored”  
 

“Having 4 

children, it’s hard 

to find multiple 

activities for all 

of them” 

“A lot of variety, and was good 

for all aged related relevance” 

 
“Keeps the kids 

active and 

thoughtful.” 

 

“They were fun and 

different and we did it 

all together”  

“It’s really helpful for 

the family play time” 

 

A part of our monitoring and evaluation process we asked the families to fill out a 

simple survey money to collect their thoughts and feedback on the difference the 

activity bags were making to family lives. Above are some comments made by 

family members after using a boredom buster activity pack.  



Partner Feedback 

 
“The packs have been really well received. The parents and children 

found the activities to be great fun and can be used with all the family or 

just the children playing together. Parents liked the ideas for indoor 

activities also, which has been very useful due to the cold and wet 

weather. The size is great too, easy to store and keep clean.” – Debbie 

Hulme, Newtown Family Centre, Bucks 

“The packs contain some great ideas to keep people active and have 

given families ideas during lockdown period.” – Cara O’Donnell, Rowans Family 

Centre, Milton Keynes 

In order for the activity packs to reach families requiring support, working with the right 

partners from the beginning was key to the success of the project. Below is some 

feedback that we received - 

Social Media Campaign 
The Family Centres in Bucks saw an opportunity during the February half term to use the 

Winter Boredom Buster game videos on YouTube as part of a social media campaign to 

get families moving. 

 

Each day across the week, on 16 family centres Facebook pages, they promoted a 

different game for families to try. Below details insights from some of the pages. As you 

can see this was well received with a large number of families viewing the videos. Initial 

feedback from the family centres is that this is something that they are keen to do again. 

Southcourt: 

Views 612  Engagement 47 

 

Buckingham: 

Views 1300  Engagement 35 

Berryfields: 

Views 151  Engagement 10 

 

Elmhurst: 

Views 173  Engagement 10 



Learning   

 

What next?   

 

The project looked to support families in the greatest need across Bucks 

and MK to get active during COVID-19.  By working with the right local 

partners  from the beginning we  were able to reach the right families. 

Response rates to the family feedback survey were low. On future projects 

we would also ask partners for support on the data collection to ensure we 

receive more robust data on the families that received the packs.  

Lockdown 3.0 happened as the bags were being distributed which led to a 

delay in a lot of the bags being handed out. The original plan was for all of the 

bags to be distributed throughout December but in reality bags were still being 

handing out in February. This wasn’t necessarily negative as due to lockdown 

guidelines a lot of time was being spent at home. 

 

We will continue to work with local partners and work with them to 

develop more opportunities to support families in particular children 

and young people to be physically active.  

Similar partners distributed the winter packs as the summer equipment bags. 

This demonstrated the high value partners placed on being involved and the 

benefits that they saw the families receiving the bags were getting. 

We are looking to continue to support families in the greatest need 

over the Spring through our local partners and in particular linking this 

project to the Holiday Activity Fund. 

Through the partnerships developed and insight gained through this 

project, we will look to develop our children and young people offer more 

moving forward - particularly around how we support those children and 

young people  who are digitally excluded. 

 



For further information please visit 

 

https://www.leapwithus.org.uk/winter-boredom-buster/ 

For further updates follow us on social media 

 

 

 

Twitter:  https://twitter.com/Leap_BMK 

Facebook: https://www.facebook.com/LeapBMK 

LinkedIn: https://www.linkedin.com/company/leap-

bmk/ 
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